
 

 

 

Walma r t  F r e e  NYC  i s  a  c oa l i t i o n  o f  c o nce r ned  wo r k e r s  a nd  r e s i d en t s ,  sma l l  b us i n e s s  
owne r s ,  c ommun i t y  l e ade r s ,  c l e r g y  a nd  e l e c t ed  o f f i c i a l s  who  a r e  c omm i t t e d  t o  i n c r e as i n g  

e c onom ic  o ppo r t un i t i e s ,  p r es e r v i ng  l o c a l  b u s i n es s es ,  a nd  b r i ng i n g  mo r e  j ob s  t o  
c ommun i t i e s  ac r os s  New  Yo r k .  

 

Walmart Pushes Out Local Businesses-- and the Workers They Employ 
 

o Walmart destroys 3 jobs for every 2 poverty-wage jobs it “creates.”[1] 

o In Chicago, Wal-Mart’s store put 25% of local shops out of business.[2] 
 

New York Needs Jobs-- Not Job-Killing Walmart 
 
 

In Chicago, Walmart Pushed Out Neighborhood Stores & Jobs 
 

Over-Promised… Under-Delivered… 

� Hundreds of New Jobs � Pushed Out Mom & Pop Stores 

� Economic Development � 82 Shops Out of Business.[3] 

 � No New Sales Revenue 

 � No Additional Jobs 

 

New York Needs Jobs-- Not Job-Killing Walmart 
 
New York City is home to nearly 1 million small businesses -- including tens of thousands of 
immigrant entrepreneurs chasing the American dream. Together they employ 2/3rds of the city’s 
private sector workers.  
 
Now, Wal-Mart is trying to buy its way into our communities with a massive million-dollar ad 
campaign, fancy commercials, and a slick website.  

 
We can’t let Walmart push out our homegrown mom & pop shops.    
 

Protect Small Businesses and the New Yorkers They Employ.  
Tell Related Companies New York City Needs Good Jobs-- Not Job-Killing Walmart. 
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